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Importance of communication and body as semiotica
Ikuo DAIBO (Graduate School of Human Sciences, Osaka University)

It is enable us to communicate each others and share the meaning of message derived senders for that we have
analogous bodies with various channels. We can build up the social relationships on the assumption of our bodies.
While almost people do not consider the role of body as “resonator” between people, they communicate each others
superficially. Consequently people expand the content of communicative messages recklessly in daily life. It is
difficult to catch on the resonant message containing human linkages that we restrain to draw the psychological
presence away of body. Also this forced us to spoil the efficacy of our bodies. Dressing Clothes and giving the
appearance contrast to body presence have similar meaning to communication. Because we abstract the common
messages from the body and we share these meanings with other people, people can built up the sociality as shown
human history.
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