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WleoME 2O [I Py~ v ] 2 UzsIcmAcsn s,

By December 1929 the society [the Book Society] had nearly seven
thousand members, and it is still growing, from which the quite unbiassed
observer might fairly deduce two important cultural changes: first, that by
conferring authority on a taste for the second-rate (to the Book Society
the publication of A Modern Comedy is ‘a real event in the story of modern
English literature’) a middlebrow standard of values has been set up;

1
second, that middlebrow taste has thus been organised.)
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Thus, it seems to me evident that most of our popular journals have
become a good deal worse during the last fifteen or twenty years than they
were during the fifty years before; that they have disregarded or implicitly
undermined worthwhile attitudes more boldly and effectively in this last
twenty years of their seventy-odd years’ life than they did in their first fifty

2)
years.
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Throughout, the moral confidence and the cultural pessimism reinforce
each other. For example, the enthusiasm for cycling ‘is valuable evidence
that urban working-class people can still react positively to both the
challenge of their environments and the useful possibilities of cheap mass-

3
production’. :
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The stratification by ‘brow” within the media is therefore reinforced by a
process of grading for income and taste. If the same product is advertised
right across the market, each advertisement will reflect in its style the
demands of the appropriate medium. A Bri-nylon fabric is advertised
in a gay, carefree manner in Womans Own, but in a suave, modish and
expensively restrained way once it reaches the pages of Queen, About Town

. . . Lo L 4)
or Vogue. Advertising contributes to cultural stratification in our society.

T A—=D7 Y - FATYEMDHLYE. 9 —T7 77 O Woman's
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Perhaps we can define this conflict by contrasting the typical qualities of
popular art with the qualities — often deceptively similar— of mass art.
Where popular art in its modern forms exists only through the
medium of a personal style, mass art has no personal quality but, instead,
a high degree of personalization. Chaplin indelibly imprints his work
with the whole pressure of his personality, which is fully translated into
his art. By contrast, mass art often destroys all trace of individuality and

idiosyncrasy which makes a work compelling and living, and assumes a sort



of de-personalized quality, a no—style.5>
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LEELTHBICR RUERRE»OBREN, KTFHHE TV a b KR—
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ek lEiEMLTWwis,

The new sound was created, first, in the clubs, and the dances devised
on the spot: the movements are, in fact, adaptations of the groups’
performance — the jerking on the spot (because the singer cannot move
from the microphone?) and the thrust with the shoulders (because the

guitarist’s left shoulder is free?) .7)

ZHTDE—PVAD) AL HWN b7 I 7 ThEIENT, LAY —725
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TENTE Loz, MCMBINT T THNEB X2 DIFITIEV A%,
Z) L7e#I %2056, HUBTTHREZ Yy —235FLOH5E)
EREIBMICAE TN E, ERTHIIRHT 50 LLE® X 912 The Popular
Arts i3, FE 27 —BEROBEE TR, FHE (HodVvida— Fofilke
BRARAEDLLNGV) [CHXEL TR T TH o7,
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The Uses of Literacy D750 [{FE)D 720 DN A ZF| ST SN T] LES
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Between the raucous lowbrows and the lisping highbrows is a fine gap,

meant for the middle or broadbrows; and you and I, in our homely fashion,



fill that gap nicely. We can be cosy together in it. We can talk about
bilberry pie. And I take this — under whatever local name the fruit may be

known— to be the best pie in the world?)

=7 ¥ —OFBHEREBBY DAL — FH, HODHVWIETHYDOE LN
V= A 2Me LB BEINTHMLTWAZ L HAH )W K —
MIZOMFTPFITHCRAEEE LS EMEEEZ I LTS, L
L. 7V=AM)OORHERDAN— FOITIRE ZIERTHRIS, 5725
I Do FHEABERATBKRO TIEL &) M EF > TV D%l L-FEirch
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In these activities, as is sometimes pointed out, working-class men still
exercise personal choice, act freely and voluntarily. Their regular jobs are
often undemanding and undiscriminating, but here, by their integrity and
devotion to a craft, however curious some of the crafts may seem, they can

be specialists.g)

B REROALE EOHEEN SBEE L TV B 0705 ) 7213 T ORI
KEFRONGVw, TZTIMVTITERT— DML AZ LI
FoT 20K IFVTITD [IFV] BPBRTZHDIZO20T, 5
720 TEZTHIZ,

The Uses of Literacy ® [f&725 | 2 ) HF—HE [Hwo 5] 24k i
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D - ) — 4 A®D Fiction and the Reading Public ® J5 {38 S T o) & Ry
MOFHEMRIHE A HEMHED2L00, INTRHHEZHLDIE 74
ZFHOHFAINICHZTLE ) 2 LIk Zid, TD0BE—feHEs L
TWh, TORRIT— M, B2 bICEREL KT 7201 [ 0% <
3<% (curious) W) F—T—FEHWL I EIZHR 5,
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But a closer examination shows that in moving towards the newer styles
these magazines are moving into a narrower world. The old-fashioned
magazines sought the curious and the startling; in the newer style the
emphasis is much more on the simply startling, in crime, in sexual matters

. 10
and in the supernatural. >

1950 RSB HEHHE DoV ETHATST 5 I NV 7 7 v EiED HT &L
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Nevertheless, even if he does not reduce one to the other, Richard Hoggart
does assume that, in the earlier period, a sufficiently close relationship
had come to exist between publications and their readers to allow him to

represent them as constituting something like ‘An “Older” Order’ Such a
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mutually reinforcing relationship, he argued, could no longer be assumed

. 11)
between the working classes and the new forms of mass culture. . . .

KA — b & RE BB AL Z KT B 5 AW Peg’s Paper %2515 T\ 7z
CLEHR L7z, AH—PDE-oT0AIELIFEL XL EXTADLFIE
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Zo BEZTARDDZHL I ENHMBEXALII R LD H Tt 1B T
EZTFLEOHCIZITHEMTEN LR IEDF v T =7 P TEDHH o> T
75 Tdh %o The Uses of Literacy 13 B Jj & 1 o> L THHABAYIZ A 2 D TE 7% <,
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i O VERELALIZOWT, 2 BTz,

If the ‘older’ popular culture, however commercially organized and crude
in its appeals, seemed less of an ‘assault from the outside, this was not
because it was an authentic product of that culture or because it could
simply be imposed on working-class audiences but because it was closer
to — mirrored more faithfully or, better still, worked more ‘authentically’
along the groove of — the habits, attitudes and unspoken assumptions of
working-class cultures, and had more fully ‘indigenised’ itself, by long
cohabitation, as it were, within the complex history of the formations of an

. . 12)
urban-industrial corporate class.
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It is thus possible to visualize, or at least hope for, a mass uprising
against mass society, or a mass protest against the mass media, or mass
organization against massification. The distinction that is being made, or
attempted, in these contrasting political uses, is between the masses as the

SUBJECT and the masses as the object of social action”

ZLTC, 2o [wAfb] 20 CREEUE (VA VT AXBERHL 0L EB
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SUMMARY

Measuring the Distance between the Middlebrow and the New Left in
Britain in the Mid-Twentieth Century

Yuzo YAMADA

Although it has seldom been regarded as Stuart Hall's main work, The Pop-
ular Arts (1964) was a path-breaking text in that it tackles the unmanageable
issue of the Middlebrow culture. Its authors —Stuart Hall and Paddy Whannel—
were deeply engaged in both secondary and adult education when they pub-
lished it in 1964. From their teaching experience, they recognized that it was in-
evitable to evaluate the Middlebrow culture at school, for almost all the teenagers
and adults were exposed to it via the Media in their everyday life. It is worth
considering the authors’ attempt to differentiate ‘popular art’ from ‘mass art’; the
latter is just a marketing strategy drawn up by the Media industry, whereas the
former is the urban workers’ attitude to protect them from infiltration of ‘mass
art. This paper is an attempt to bring into relief the close relationship between
the Middlebrow culture and the New Left’s project at the age of Affluence.



