
Title

The Influence of Consumer’s Prior
Attitude,Message Acceptance,and Goal Orientation
on the Behavioral Impacts of Electronic word of
mouth

Author(s) 愼, 姫宰

Citation 大阪大学, 2018, 博士論文

Version Type VoR

URL https://doi.org/10.18910/69321

rights

Note

The University of Osaka Institutional Knowledge Archive : OUKA

https://ir.library.osaka-u.ac.jp/

The University of Osaka






