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The chapters of this thesis were designed to investigate family purchase decision making and conflict resolution
behavior in case of a joint consumer durable purchase decision. The objective of the first two chapters is
to investigate the relationship between gender role orientation and purchase decision making authority, while
the third chapter launches an exploratory investigation to find relationship between conflict scurces and
conflict resolution behavior,

Each chapter starts with presenting an introduction to the problem, followed by assembling theoretical
models based on comprehensive literature review of the investigated research elements. To find empirical
evidence, large scale data collection has been carried out; five hundred demographically hetercgeneous
individuals participated in the study. The problem is approached from a different angle in each chapter,
utilizing a variety of empirical analytical research methods to investigate the relationship between variables.
In the end of each chapter, an outline for future academic purposes and practical managerial implications
are provided.

The first chapter investigates the relationship between decision making authority in each decision
stage and the individual perceptions of the bipolar gender role stereotypes of husbands and wives. Sex role
orientation has been dissected into four dimensions, and the interplay with gender, decision stage and authority
are inspected. The study reveals that while the fundamental relationship between sex role orientation and
decision making authority is predominated solely by the gravity of male values, the mederating effect of gender
is primarily affected by female dimensions.

The second chapter outspreads the problem by including sccieeconomic resources (power bases) in the
analysis. The findings reveal that wives’ authority is significantly influenced across all stages by their
personal income and specific dimensions of their sex role orientation. On the other hand, husbands’ authority
is not affected by their perception of role norms, solely by their age. Contrary to the expectations: the
effects of education, occupation and employment status are not significant in any of the cases, opening a
discussion for cross—cultural comparison.

The third chapter focuses on the conflict resolution process between husbhands and wives; investigating
if there is a relationship between the sources of conflicts and the implemented conflict handling modes
Conflicts are categorized into four types based on the confliect intensity stemming from incongruent buying
goals and/or incongruent product evaluations. Five conflict management modes are assessed across two
dimensions: assertiveness and cooperativeness. The analysis reveals strong and significant relationship
between specific conflict sources and conflict handling modes; an asymmetric effect of particular conflict
sources on assertiveness: and a positive relationship between conflict intensity and cooperativeness

Besides the findings mentioned above, the research contributes to the academic literature in a several
ways; First, by dissecting and separately analyzing the elements of family behavior, significant individual
effects of particular constructs are revealed, extending the existing academic knowledge. Second, the
large—scale data collection on a demographically representative population not only provides empirical ground
to support the novel findings, but may also serve as reliable material to be integrated into further research
related to family buying behavior studies. Third, despite the notable gravity of Japanese economy, few
researchers have tackled the challenge to investigate Japanese consumer behavior, even though it evolved in
a significantly different way from Western cultures. Therefore, the findings provide insight into the present
state of Japanese family buying behavior and an empirical ground for cross—culture comparisen for future

research purposes.
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