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Table 2.
T p T P
7.32 7.90 157 0.15 6.55 6.95 106 ns.
7.74 8.67 358 0.01 7.78 8.28 153 0.15
7.69 8.37 1.99 0.10 6.76 7.29 120 ns.
6.96 8.00 324 0.01 6.71 7.00 0.74 ns.
7.48 8.10 1.68 0.15 6.55 6.90 0.67 ns.
5.81 6.55 1.62 0.15 5.19 5.14 011 ns
7.24 8.23 223 0.05 6.41 7.23 1.75 0.10
7.04 7.53 138 ns. 6.33 574 1.68 0.15
4.90 5.29 082 ns 5.09 4.19 146 ns.
7.70 8.50 211 0.05 5.88 5.20 0.67 ns.
6.33 731 272 0.05 5.93 6.56 126 ns.
4.85 5.76 157 0.15 1.96 1.82 031 ns.
6.00 6.07 0.06 n.s. 4,50 6.59 1.86 0.10
1 p<.10 2 15%
5 1
4 3
0, 1, 1
1,
2
2 X 2 2
1 F (1, 39) =4.92,
p<.05 2
2
2. Table3
17
3 p<.01 p<.05 1 p<.10 4 15%
3
1 2
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17 2 4
8 3 3
Table 3.

T p T P
7.18 8.08 2.67 0.05 7.24 8.00 191 0.10
7.88 7.92 012 ns 7.22 8.00 1.98 0.10
6.32 6.88 153 0.15 6.68 6.88 049 ns.
7.27 8.13 227 0.05 6.80 760 167 015
5.26 543 033 ns 5.22 6.14 2.28 0.05
6.86 6.22 231 0.05 6.76 6.25 1.14 ns.
6.30 7.10 207 0.05 5.50 7.00 349 0.01
7.57 8.29 164 0.15 6.35 671 087 ns.
5.79 6.36 1.81 0.0 5.68 645 194 0.10
2.63 3.86 220 0.05 3.44 3.64 036 ns.

2
2 x 2 2
F(1,26)=5.50,p<.05
F(1,26)=3.01,
p<.10 F(1,26)=3.28,p<.10
15% F (1, 26) = 2.54, p<.15 2
3
2
3. Table 4
17 5
p<.01 p<.05 15% 2 10
3
17 3 p<.05 1 15%
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2
1 2
1
2
1 F(1,57)=2.95,p<.10
F (1, 57) = 4.45, p<.05
F(1,57)=6.91,p<.05 F(1,57)=3.81,p<.10
F(1,57)=2.98, p<.10 F(,57)=2.17,
p<.15 15% 2
Table 4.
T p T P
7.76 8.18 151 0.15 7.41 7.84 125 ns
6.91 7.47 1.65 0.15 6.30 7.16 225 0.05
7.66 7.76 0.33 n.s. 7.34 7.86 153 0.15
7.23 8.04 2.98 0.01 7.74 831 228 0.05
6.98 7.94 2.44 0.05 7.63 8.06 126 ns.
6.78 7.49 220 0.05 7.72 8.16 145 ns.
6.03 6.90 248 0.05 6.22 6.52 0.74 ns.
6.85 7.24 1.04 n.s. 6.85 7.50 165 0.15
4.50 5.15 1.09 n.s. 4.09 5.21 184 0.10
7.94 8.12 0.58 n.s. 7.19 7.76 146 0.15
6.14 7.12 3.29 0.01 6.04 7.03 238 0.05
491 5.42 1.23 n.s. 4.50 6.59 1.82 0.10
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Self-serving selection of evaluative standards

Chihiro KOBAYASHI (Graduate School of Human Sciences, Osaka University)

This study investigates whether the selection of standards, by which one judges
the excellence of conduct or achievement, is to some degree self-serving. Clearly,
one’s self evaluation is enhanced if one regards the attributes on which one excels as
attributes that are relatively more important than the attributes on which one does
poorly. Moreover, self-serving selection of standards may be greater in domains
that are closer to one’s focal interests (high relevance). A questionnaire study with
135 participants (45 nursing school students, 30 nurses, and 62 junior college
students) investigated the relationship between the existence of self-serving
selection of standards and the relevance of the domain to each participant.
Participants were asked to what extent they thought trait X was important with
regard to doing well as (1) a nurse, (2) an office worker, and (3) to what extent the
trait X described about the participant. Results revealed that nursing school
students, who have high relevance and motivation to become a nurse, had the
strongest tendency to have self-serving selection of standards. Factors that foster
the self-serving tendency were discussed.

Key words : self-serving tendency, selection of evaluative standards, relevance, ambiguity,
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