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ELSI NOTE O XEXF HEaEitaHAEeyy—

T C®IC

1960 ERD DIIEFRIEOFEZ DL L7 7y a VEELREOBRDL Y ICOVLWTERS
NTWBL, 2015 FEICEETHRIRI N/ A e AR BIZE (sustainable development goals,
SDGs) ‘0L b H Y, METIELY LHBREEZEA-HEIVEE (T2 HIUEE) (TFE
NEE>TWEIHEETHE R -BEHKFEICIYBEATWS I BEEEREETRE (Principles
for Responsible Investment) *ICigx F L7z ESG DEEN S LBE L L TOIRY HEANEZ T
WBHDEEZOND, —H. ZORABRETDICEEBINTLAL,

AR TIE, REBIHEICOWBE L LET, 27227V —77varveEPxRz@Me L
T M&E] MEAE—MREBEIEE D EDLS ITHRONTLENCOWTEFZH & ICEEB L,

Z00aT7 =T 7y avElRRERSICH ST HERN Ay sav Yy FTH B LVMH
Moét Hennessy Louis Vuitton (LVMH) . KERING (2 FD 7 7 > FIZE IS 2 ERNEFHED) %
AEOFRLE LT,

MA T BEZEOHGEOEBICHTAERICODVWTORABTT—R (S5 27—T7yvay
ICBRESNZ2BHDOTIERW) ZAFL. ZRITZBEL TEYLEICIRRERZA S Z &2 AA
7=

BE, TxT7 A MIOWTIE2023FE4 8 1 HEBEETT 7 RE R LTCHY, 5%, 77+t
RATERLRDABEMDLH D L E2NMELT D, T/ SEICL-E I THEEICE L=,

! Alison Gwilt. A practical guide to sustainable fashion (second edition). 2020, Bloomsbury Visual Arts.
2 United Nations. THE 17 GOALS. UTL: https://sdgs.un.org/goals
SIHEEIT. T A EE KR - BEFEIEE). URL: https://www.caa.go.jp/policies/policy/consumer_education/public_awareness/ethical/

4 United Nations Environment Programme. The Principles for Responsible Investment Launch Document (Japanese). URL:

https://www.unepfi.org/regions/asia-pacific/the-principles-for-responsible-investment-launch-document-japanese/
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1. [fRE] ~DFFRK—WENEE L T—

[&IR] ~DIFRKICOVWTERET 3 ET, MEIEE (T HIUEE) IOV T %, 2
CBIFBMNBEDITEER S LT, RYNICHEEETOREBI 2EREZ T LD, TDE, 77V
>3 /'IT ijZ H%))'CHJTUC’DL"C%/% (27 \Lf\-c

1. HEEFTICELD [ZYHIVHEER - BRITE

HEHETIE, 2015 &5 Ah o 2 £ [GEEE] AEWRSZHE L. HEOEECCER
BRELED, AvHE - BEICER LIZEETESICAT AT CERTED T, INEEICE
R BEHEFBETo>TWDS B, MEIVHEE (TVALEE) Lk, THEEZNZNAERE
ICE > TOREHRBEORIZER LY. 25 LE-RBEICRVBLCEEELIGE LAY O HE
FBEEITOZL] ELTWD,

B=

EREFREDICEVTREBIHELN ED LS ICRYBONTWE L EEE LT,

mERE)-—TLv MNIIBTBEER

52o0flE LT, RIE~DER. HE~DEE. A~DER. #E~DEE. EMZHRE~D
RELZEIToNTWD,

BEMICIE, TO@EREER (VYA LM EE-7-H 0P ERREZICET 2RANH
ZEMmEBAN) ( ST EERERN GELE0—HATHFICEL AR . 727 FL—F
P R (REE EEO RO S % B 1E A& g Tl R :HX%Iéﬂf:rfEﬂuu) . EALA
HENDTIRICEN DR ERIBEVHEA VL HEAZTE L TWIEEEZOER).

i OmEREE D (iﬂeriﬁz;ﬁ I & > THHEUE ML CERE T L X —ZHIE)  WEHDER
ZE) WAHOFERTZEET 52 & TRFERZIGIE) | RATNILOH D EmE RN

SAHEHT. [WERAHE ] FAEITF A, URL:
https://www.caa.go.jp/policies/policy/consumer_education/consumer_education/ethical_study_group/

O THEEFIT. HEE ~DE KEEFE URL: https://www.caa.go.jp/policies/policy/consumer_education/public_awareness/
THEET. [Ty A>Tk 5122  URL:

https://www.caa.go.jp/policies/policy/consumer_education/public_awareness/ethical/material/assets/ethical_180409 000 1.pdf
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(Forest Stewardship Council (FSC) FF#EBEEE. Marine Stewardship Council (MSC) &2
ZF°. Roundtable on Sustainable Palm Oil (RSPO) zZiF°) MERLTW3,

B REAEEICET 2EEAT VXTI T7 7y a v IOV TORR—

HEETIX., MEBIEE (TUHEE) BLOYRTFILT7 7y avIilOo0WTHER
TO, ZOEREAERLTWAEY, 2021 £33 AICEREINABIRFTOLOTHY | 2
D15 mA D 69 mMDF X 2,000 A& XWRICITONT, FER. KEROERICEWT, ¥ X7+
N7 7y yavIiIA BRI OWTERBLTWS ZEaBhie 2 A, R L] L[|
ET 2 HEENBE (56.4%) & HDO T, ITECREICHT 2 EHRIZECIVEADEL L
LTiE. TUHBA 2L EERL, UPA7LLYTLLTS] (288%) . [HRTFFHTIL
BR77yya v THIEAZNIEEEbLRWESICT S]] (204%) . [RFIBTES &
IRYUNRTPY A-ROBERERBET D] (18.9%) . [YVRTFHT a7 73 &d@mh
HEHMY T CLRRT D] (16.4%) HHEFICE GEIRI N,

1.2. 7 7 v ¥ a EEICE T 5 EBE SR

EFEDZIRE

MukendiA S id BSRICHE W TREBASEE/ TV AL Ty a v 2883539 RTH 7L
7y avIilBT 240 BDOBXEFTEDTVWEE Y RFFEY T4 ZDHLDODRIMEICE
EL7-kT BE #4. 20—77yvyay Uai—R YHBA 71 ZI—TIT47Y)
— (@WEGOFUKRLIZY LRV E) | REE - £EESHHE, 77y avTAT L
PHEN L) ERAIETHE ERHINDI-ODRLABFELNEEND LW BRBETIFL
TW3,

HRFF TN T 7yravbEIohALT7 7y yavIidERNIOEWERICHZHEEm. XA—

8 FSC #ZGIEIC D> T, URL: https://jp.fsc.org/jp-ja/about FSC_certificate

O MSC Ak DL, URL: https://www.msc.org/jp/standards-and-certification/summary-of-MSC-certification-JP
10 RSPO CERTIFICATION. URL: https://rspo.org/as-an-organisation/certification/

REEREEIC oW TR, SO bo—fle LToE R INTw5,

2 WHEET. A AEEICB T 5 BN, URL:
https://www.caa.go.jp/policies/policy/consumer_education/public_awareness/ethical/investigation/

13 Mukendi A, Davies I, Glozer S, McDonagh P. Sustainable fashion: current and future research directions. European Journal of Marketing. 2020; 54:
2873-2909. doi: https://doi.org/10.1108/EJIM-02-2019-0132
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TJryaryeIazryyarildsd LHFRMICEZERTIEAR WL, JoergensCITL B &,
ITVHALT7yavild, E0BEay breF—AZyvray brEFERAL, BEPH
EBEICEA2 529, EREA (sweatshop-free) HEIEZHET7 =7 L — FDORBIZEY A
NIRERTH Y RTFTANT 7y avid IR LY FERREHDE L TRV, Goworek
Hold, 7z 7 b — FRBPEERBEZEORRZEOEML L HEPREORRAIREE
— DU EERY) ANFKEE LTWBY, Zfid, Henninger CE HIC K 2IREBICE L WEME
CEYHENEFOHDEEFERICOVTOS KL Lundblad L & Davies 1A 12 & 28h¥/E
5. RIBHIR, HEEELE 7 7y a VEEICBITAHR4ARBbAETHAL L TOERY
EHBLI-ERZEBELTWLS,

2. BV H nEEE

AETIH, av/AYY Y F T2 [HE] ICHFRTPIMVEAEER L1, £/, ZOMOE
ICEVLTIR, TNICRSTEEY 2 BN AERY Az R,

2.1. LVMH

LVMH I, Fashion & Leather Goods & L To3EaN 572 3 »(ICH VT, 2023 F 3 AKR
TETICTIYaT)=147 7 F(NTREBFRENS LOEWE, MOYNAT, LOUIS VUITTON,
BERLUTI, RIMOWA, PATOU, LORO PIANA, FENDI, CERINE., CHRISTIAN DIOR, EMILIO
PUCCI. GIVENCHY, KENZO. MARC JACOBS) #H L TW3'%,

14 Joergens C. Ethical fashion: myth or future trend? Journal of Fashion Marketing and Management. 2006; 10: 360-371. doi:
https://doi.org/10.1108/13612020610679321

15" Goworek H, Fisher T, Cooper T, Woodward S, Hiller A. The sustainable clothing market: an evaluation of potential strategies for UK retailers.
International Journal of Retail and Distribution Management. 2012; 40: 935-955. doi: https://doi.org/10.1108/09590551211274937

16 Henninger CE, Alevizou PJ, Oates CJ. What is sustainable fashion? Journal of Fashion Marketing and Management. 2016; 20: 400-416. doi:
https://doi.org/10.1108/JFMM-07-2015-0052

17 Lundblad L, Davies IA. The values and motivations behind sustainable fashion consumption. Journal of Consumer Behaviour. 2016; 15: 149-162.
doi: https://doi.org/10.1002/cb.1559

18 LVMH. Fashion & Leather Goods. URL: https://www.lvmh.com/houses/fashion-leather-goods/
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B=

2021 Social and Environmental Responsibility Report®ICHE W TIRRS N TWLWBE Y fHAZE
BDSHT77yravEPRRICEETLZIHDEEET S EHEIC @R T 7 RP/N— k)
— DY HAICDOWTHELY £,

B EESA—N)LOvnRy R

2003 FICEE A —/ b3y MIEZ L, 2023 F 3 AIRE. SEZMEL TWLWBEY, 7
H—/NrarRy bTld, 498 (ME HE. RE. BRELE) 107 (BEE. BEN
ESNTLIAEDRELZ T EEL (RAID) . BESHPAEREICIBLAEWVEL S
ﬁi&%T%5(E@2);mii\%&@EE&I%&%®%%%@%§%§%L(E%
3) . Ho i HEOREIFEOMELZIEL (RAI4) | BREFBHORMMLFEIEEZIFL
(RAIS)  EREBEICHIZ2ENOHELAIFTNETHS (RAI6) ; ¥EIX, BEL
ORBICHT 2 FHREAUNT 7A—F2XFL (RAT7) BEBICHT 2LV AKEHRELEXK
FLTElEZ (RAI8) ( BEICPI LLWEINORRE L EREZEMINETHS (RAI) ;
PEF, BBLBENEEZEEOHODIFEOBROFIEICERYBECNETHS (RE 10) )
AREHHLNTEY, LUMHICLZ2ERL - REINTLE D,

B (TENRED

OEEZA—/NLav /Xy bzl Lo e LEZEBRNGERY BANDEBL LI FOM,
BICLVMH BLUOY 774V —ICHT 21T8REEZTEH WD, EXRRAELTE, D #
KNBEREZHD, EXH 21782 L 5, 2) RELBEREZREL, TEZHZ 5. 3)
BIBREADOIYEHAR, 4) hAZT—HIOOEBEBHIND, b) KEIDEBEBHES,
6) BEEHBVLWTHEIZAEL, HET D, PEITFoN TNV,

m LIFE 360

2021 FITRKRINTIRBEIETH Y. 2023 F, 2026 F. 2030 FICHIFHBFEEZHREL T

19 LVMH. 2021 Social and Environmental Responsibility report. URL: https://r.lvmh-static.com/uploads/2022/04/uk_lvmh_rse21_digital-accessible-
may22.pdf

20" United Nations Global Compact. Company Information. URL: https://unglobalcompact.org/what-is-gc/participants/6232-LVMH
2 E# 7w — o33 v o8 7 b o 10 L URL: https:/www.ungcjn.org/genj/principles.html
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W3, ZUITA T4 7OBETIE, 2023 FITIFFHLWEBEY—EX (BB, 7y 7947
IVEE) | 2026 FICIF Ny =Y RERRT - v IR Fy o xE A, 2030 FIZIFS
N—7OHERD 100% %= T AT A ICTB2EELTWES,

m | OEWE

LOEWE (& ¥ 2019 £ ICBAfA & 7z Eye/LOEWE/Nature 2L 7 > 3 > Tld, FMf, 8&E7
AtR BREEOERUAER L. BEATOEVWEM (7 YA 7 LEMEED) ZAV
TW3%2, NxT, 1 BARREH-Y 15 -2 RBREO-DICEHTHIENTE B,
2021 FpaL 73 IlBWVTIE, A—NIULFF 2 — LBHAANDEMA B I NS,

L —I4. Leather Working Group* DR EZ X J1-E RSO L THEA LFEINTW S, 7=,
2021 ED LR ENAY —T 7 R702 27 b TIE YRTF7IVERYVBAAD—35 & LT,
BWEDAL T2 a vy TROTZRMEBEL. V=TV /N\RTy by ZaHIEL TL 5 (2023
FI3IRARFETHMEL CIRFEINTWS) %,

B [ouis Vuitton

2021 FMEZ QLI a VICBWTERAINI 7TV 74 IZEWTIE, Ty 7Y A 70,
DY A oVEMELZRALTWE?, Keepall Z1Z LD E L=y ZITEET S &0 20%12 U
AINEINFTT—LBLOR) TZXTNEFERL, 742 7R3BFEEDORY TR 7 LH
FERINTWE?, £72, L v arvofEEty MCBLWTHLBMANE#HINTEY . K
MOEMDT = &ANLF v —EFADN— b F—hoFEINT-ZEARBPINTLS, I
2T, M7 Z > Fix 2021 £h % Science Based Targets initiative (SBTi) DERE A= T TWL
%%,

m KENZO

RHOIRENBEEF—7 TH-72RA7 7~ P, 2020 Fh o R BAREES (World Wildlife

2 mxX x A7 F YT 4. https://www.loewe.com/jap/ja/information/sustainability-at-loewe.html

23 LOEWE and Fundaci6n Global Nature. https://www.loewe.com/jap/ja/eln-donation/a-casa-for-birds.html

24 Leather Working Group. URL: https://www.leatherworkinggroup.com/

252021 kA& A v X7 7 v ¥ 2 v ¥ 2 —. URL: https://jp.louisvuitton.com/jpn-jp/magazine/articles/men-fall-winter-202 1 -show-paris#

26 Giving meaning to excellence (in 2021 Social and Environmental Responsibility report, p76). URL: https://r.lvmh-
static.com/uploads/2022/04/uk_lvmh_rse21_digital-accessible-may22.pdf

27 SBTi’s target dashboard. URL: https://sciencebasedtargets.org/companies-taking-action#dashboard
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Fund, WWF) &@EH#EL, A7l aL sy avaRELLS, RaL s a>Tlk 1EH
WI0KFAMNTX2 7RV 27 MBI N2, TX2 7RV 27 M, BETH % 2022 F£XK
FCICHEDEOHZ 2BICHECT ZEZBMELZLDTH S, b, 2021 F9 BIC7 Y
TAT47T74L7&—=ELTNIGOAFEL. 2023 FERE. BHBE=ZOBECT—HA 7
ICEREZB-aAL Y a v AERINTLWEHOD FEOEF—7DFERIERON TS,

B Stella McCartney

AT IRy A— b=, HBFEDZ V2TV =T 7varyEPRRIIEVWT—EL TR
BREES LSOV RTF 777y avICRYBATLW S A E LTHILNTWLSY,1997
FIZChloé DT VIATATT 4L I Z—ICRELIE 2000 FH DY T2 Fv—T T2 K
TH 5 StellaMcCartney ZEHL TW5, FUEL TRAREZFEAL AW EAEFHO—
THY, VA 7L INfEMZRAVIRYEAFLIT-oTWS, 2019 Fh 61k, LVMH &
N— b F 2y TEREVC, COP26 (EESEZEBMAESKIE 26 EfFHIE =) * Tk, [Future
of Fashion: An innovation conversation with Stella McCartney] % Bafe L 7237 3% 34, L% A
Ry hTld, BRAELY— (v a)l—LLHY—) THD Mylo (Bolt Threads #1) 3%
BEEOLRVWERI—R EEMH oEoNBERMAEENBN SN,

2023 £ 3 A, Radiant Matter® E £RTNA F > — oA v ERAW -7 2 T2 FRE LY, &

E. BELIERBADRIS T A TA X7 b ERB#HLIZHDTH S, Radiant Matter D EEA
BLOLWMHODOY Y —RICLBE AFYRTIFFY T—> =X TEICR/S =L &
DITTTATLHN3300 AEBAZIN, ZD5HD 1,700 5&IF/--7-5 BERB L=/

28 KENZO and WWF team up to double wild tigers by 2022. URL:
https://wwf.panda.org/act/partner_with_wwf/corporate_partnerships/who_we_work_with/kenzo/

29 Kenzo SPRING 2023 MENSWEAR. URL: https://www.vogue.com/fashion-shows/spring-2023-menswear/kenzo
30" Alison Gwilt. A practical guide to sustainable fashion (second edition, P38). 2020, Bloomsbury Visual Arts.
31 The UK hosted the 26th UN Climate Change Conference of the Parties (COP26) in Glasgow. URL: https://ukcop26.org/

32 Giving meaning to excellence (in 2021 Social and Environmental Responsibility report, p77). URL: https://r.lvmh-
static.com/uploads/2022/04/uk_lvmh_rse21_digital-accessible-may22.pdf

33 Future of Fashion: An innovation conversation with Stella McCartney. URL: https://www.stellamccartney.com/jp/ja/stellas-world/future-of-fashion-

an-innovation-conversation.html

3 ERE (20) OREICR 2 BEFIHL LC, OIS RAKEL 7 7 -t 55 ETOBBIRINT VD 2 L2 FET 2,
35 Bolt Technology MEET MYLO. URL: https://boltthreads.com/technology/mylo/

36 Radiant Matter. URL: https://www.radiantmatter.co/

37 Stella McCartney revolutionizes fashion with world’s first sustainable BioSequins material. URL: https://www.lvmh.com/news-
documents/news/stella-mccartney-revolutionizes-fashion-with-worlds-first-sustainable-biosequins-material/
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THEREINTVWEILEDIETHD X L UBILEEINIYAIATIRT 4 v I7DI b,
35%IFEMEMOKBIAED TWE EHERHENT WS, Bb, BERREAREYLLO—N D
EonT-EDBIEL — A4 vId, BETEEL LIS, BRZE XAV, HOhhEE%
BMOHhT7—%EHRETELTWD, £/, 42U v IRIRIL, Y. €. BET 5HEE
%9 BENAY T SATF - E2RET I EHBEINTVDS,

2.2. KERING

KERING (£, Fashion & Leather Goods & L THfEE N2t/ a3 IiCBWT, 2023 F3 B
BTHETICIYaT7Y—6 77K (Gucci, Saint Laurent, Bottega Veneta, Balenciaga.
Alexander McQueen. Brioni) #8B L TW3%,

B=

MGERE] *BL U [Tk 2ER~ BREMRICEITERYEAR] PICBVTRRSN
TLWARYHEAEOD S BT 7y a vy EDXRICEEST 5L DB 2 £ HIC, @57
ZYRRNR= b F—EDIYBAHICOVTHEY LT,

B EESA—N)LOvRy R

KERING (£ 2008 FE(ZEB& L. 2023 &£ 3 BIRTE. SBIZM#EL TWLWBY, Z OREA DA
IZ2WTld, 8PARD LVMH 2Z8Bo Z &,

B 77vaviBE (The Fashion Pact)

20098 A, 7 Uy (77vR) ThHEENEZEET hEEkESE (GTHIv k) (Z
EhEBT77yyay, TEFRAZAILDERHUINBLLAEBETHY . KERING AETEL T
EH LN/, YEIBETIE. [IEZE). EYEZHEME. BEFREO I HTFICEVLWTCEEZRBIS

3% KERING. f{f@¥#15E. URL: https://www.kering.com/en/group/our-governance/ethics-and-business-conduct/

39 SEA7r DEER A~ AEERIIAE ST A 72 LY A A, URL: https:/keringcorporate.dam kering.com/m/78297532¢04af389/original/Kering-
Circularity-Ambition-japanese.pdf

40 United Nations Global Compact. Company Information. URL: https://unglobalcompact.org/what-is-gc/participants/7518-Kering

41 THE FASHION PACT. URL: https://www.thefashionpact.org/?lang=en

10
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TW3,2023 F3 AEESICH T2 EE, 64 12BN L 72 GERIZLUTSER) %, Ak,
COBEICIFV I —RBELSML WD,

Z {2 : ADIDAS, ALDO GROUP, ASICS, AUCHAN RETAIL, BALLY, BESTSELLER,
BURBERRY, CALZEDONIA GROUP, CAPRIHOLDINGS LIMITED, CARREFOUR, CELIO,
CHANEL, CHLOE. DCM JENNYFER, DECATHLON, DESIGUAL. EL CORTE INGLES,
ELLASSAY GROUP, ERMENEGILDO ZEGNA, ERUM, FARFETCH, FUSALP, GAP INC.
GEOX. GRUPPO ARMANI, GROUPE BEAUMANOIR, GROUPE GALERIES LAFAYETTE.
GROUPE ERAM, GROUPE ETAM, GROUPE IDKIDS, GROUPE ROSSIGNOL, H&M GROUP,
HERMES, HERNO. HOUSE OF BAUKIJEN, IKKS, J.CREW, INDITEX, KARL LAGERFELD.
KERING. KIABI, MANGO, MF BRANDS, MONCLER, MONOPRIX, NIKE, INC.. NOABRANDS,
NORDSTROM, OTB GROUP, PAUL & JOE, PRADA S.P.A.. PUMA SE, PVH CORP., RALPH
LAUREN, RATTI, RESTOQUE, SAFILO GROUP, SALVATORE FERRAGAMO, TAPESTRY.
TENDAM, UMDASCH, VALUENCE. ZADIG&VOLTAIRE, ZIMMERMANN

SURZENC DWW TIE, [2050 FX TICR Y bEAZERT 27200, REFHRIMICE D W
SRS T 2 BEZEES 5| #1815, 2025 FICIEEFEREMEO 25% % [UREEI~DFEN
BREWEDIZTHELTWD, EYZEHEMICO VTR, TBRICHT SO/ T X
ICEDC R =4y FOERE L ERE] #1BI1F. 2025 £ IEHMBIEY O & 3t A e RS
DXEZTDHELTWVWD, BFREICOVWTE, 77y yavEENEFREBICSEX5E
FEARET S ] #BIF 2025 X TICB2C /Sy —¥ 2030 £EF TIZB2B /Sy o —JIC
BII2MEDOHBAERT7RAFy 7RETHRT 5L LTW5, ML, [FIRST STEPS
TO TRANSFORM OUR INDUSTRY ] ICE@&Eah T 3%,

m RERA

BIRDEES A=/ L3 /87 bzl U & LEEBRNGERYEANDBEL PR,
WERAE LT, BEICEERZT > TITHT 5. FRLFFEEZETT S, —AVEYDE
BEENZEET 2. BARARRZEEL TTENT 2. 7 — 7 ERIDFEDIHICHEESE
ELHERERT 2. EESHE L CHRARLERICEHIHEZEHT S, VXX LD
STUWEBERTT S, PNEDLNTWDS, b, BRAICBVTY T 74V —2ELTER

4 THE FASHION PACT (32) N MEMBERS ZZ& o Z &,
4 THE FASHION PACT (32) @ PASTNEWS & EVENTS # £ C &

11
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BHHRINTWLBEY,
m EFONEA

2017 &£ GUCCI % 811 IZ. Balenciaga. Bottega Veneta, Alexander McQueen, Brioni.
Saint Laurent ZIZL&HET 2577 FHIERZ OEY Az EsS, 2019 FICIE, Lt
HEELED DN, DR, 2022 FUD LR TOETDT 7 FICEWTEYDER -
LARWZ & & L7z%,

B Jt—L (FEHRG~OT770—F)

2020-2021 FIZY Y —REN=KERING OBERAE 77227 ) —ICHBIT 5 BEEDER
BLUVRRBEGOEZEDIEIE (Capturing the Impacts of Consumer Use and Product End of
Life in Luxury) | “°I3 6 »"E 3,000 BULZWRE L THHTHON-bDTH D, fER. 9 65%
D772 ) —EHENEANEoNTY, REELTERAINLY, FHEALY LTW
BT ENTREINTZ, MAT, 2021 F 2 AT RT4IT—)L 3L 7T 47 & Alexander
McQueen & DB ER Y ALY A7 7y b7+ —L%ENL HRAENERARET >
7=BRIZ. Alexander McQueen DJEETHERT 2 & DTEBR X TV LYy b EFTT HE
AN ED HTY,

B Gucci

Gucci Vault for Archival Vintage & LT, 7—HhA 7oL I SN T 4 v T—V %
HROBAICL > TERE L THEK-IRFEd 2BV AN R I N TS, M1 R T, Gucci Continuum
Tl BRABRT AT =TIV R T—T 14 A MBDSIL. RERBORETHE > T
Ty FOHMCT 72U —FRANTY XA 7ERERELTLDEY,

Gucci Circular Lines Tld, BEEM., F—HZ v 7 E M. N AR—XDOEHERIELREM %

4 KERING. f#BiE (PP17-18) . URL: https://www.kering.com/en/group/our-governance/ethics-and-business-conduct/
45 Kering Goes Entirely Fur Free. URL: https://www.kering.com/en/news/kering-goes-entirely-fur-free

46 Kering. Capturing the impacts of consumer use and product end of life in luxury. URL:
https://keringcorporate.dam.kering.com/m/232b52830e353e8/original/Capturing-the-impacts-of-consumer-use-and-product-end-of-life-in-luxury.pdf

1 SEAR TR BEBRA~EER B & AT 22 H Y # A (P15) . URL: https:/keringcorporate.dam.kering.com/m/78297532e04af389/original/Kering-
Circularity-Ambition-japanese.pdf

48 Gucci’s Circular Vision. URL: https://equilibrium.gucci.com/ja/guccis-circular-vision/
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FERTAHZEE L. ECONYL,H A B UM kD2 U —XH#EBFELTWLSEY,
B Saint Laurent

2022 FEF LU a v biaE o7/ LEVESTIAIRE Tld, Y XTFFH7is2 L —H 7%k
EMEFEERTS L TWS, LEMONOGRAMME 54 > D RE—ILLHF—F v XT
E. RELGVAROREZHM Lo EDFEMEMAL., SUNSET 24 v TH /Y RNy o
ISX L CRBROE Y # A% L TWD, £z /Ny 778y 7123 AiEm Eh ofE o7 ECONYL®
YA 7LFA40vEFERLTVNSEY,

B Bottega Veneta

2021 £ 11 B » Certificate of Craft 7R 7 7 LD ES N/, Zhick Y, ®FREFHIC
BHINZUTILSF VY R=AYVDOA—FEZRBRTBZET, NV Ry IO —Zv T
PIEBAESRIC, KARIETZITLIENATES, RENICHREFERTLIZIEPEED
FERNICIEII DT EAMEE S NS,

2.3. ZDfth

AT, 2>7/0% Yy bETOT 5> FICRS T, BET 2 HENARY a5 %7,

®m By Walid

Walid Damirji (& V) 2011 FE (2RI &M, [luxury of zerowaste] & W5 77> FBEZDOTF
TV YTA—ITFRAZANEERALIEREF>TWVWE,ZDEZTIEISHILDFIL b,
FiEomInzryvra vy BAOLSm~y FRE 77y a vy Rl Tl RETHE
LHBZ—BmbDDIF 21— IERICKBRENTUNSS,

m RABURN

JURNT7Z7—LANR=2(2&Y 2009 FICthE >7-R7 7> F (2019 I Christopher

49 ECONYL®. URL: https://www.econyl.com/discover-econyl/

30 Gucci Off The Grid. URL: https://equilibrium.gucci.com/ja/gucci-off-the-grid/

31 SAINT LAURENT. ¥ A7 4 ¥ U 7 4. URL: https://www.ysl.com/ja-jp/sustainability-products

32 Muhlke C. Can Fashion Be Profitable Without Growth? New York Times (Online), New York: New York Times Company. Dec 7, 2022.
33 By Walid. URL: https://www.bywalid.co.uk/
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Reeburn 7% RABURN 12U 75> FL7) 1d. T—hFRELT, REMADE (U XA R) |
RADUCED (U5 2—2Z k) . RECYCLED (UH A2 E) .  ZLT, 75 K&LTH3
RABURN ##BIF TW2* B7 7 FIEAREBIZR 722U 2 ) —4#% AT 5 2 & H
THY. 2009 FIT/NRFL2a— kA H8EDTIR—%4&IEL, 2010 FIClF7/LaL 3
vEFEKRLT, BETH, REMADE (U XA FK) & LCHRBEEMEZERLAEREERL
TW5b,

B ReStyle Archives

[BFS &R & D74 <, ReStyle Archives| #a>tv7 hE LT, FEFE25D7 7 v 3
v 77 v K (Aeta, AKANE UTSUNOMIYA, AURALEE. babaco, BLANC... CECILIE BAHNSEN,
CFCL. CHIKA KISADA. Christian Wijnants, doublet, GABRIELA COLL GARMENT, HYKE,
IHNN. Julia Heuer, KANAKO SAKAI, KIDILL, leurlogette, MARINE SERRE. Merlette,
mina perhonen, PHOTOCOPIEU, ROKH, SATORU SASAKI, SIMONE ROCHA, SUPER
YAYA) LDBEICLYERINATLE®, BECHLVWRE-FTERT 277 v a Vi
L, NAZ—E—RELTHRESBLZVEDBWIEDILCTAY 27 FTH D, FIRDH
FESI21E, doublet %% KIDILL® & L - 7= Paris FashionWeek TaL 7> a v A HKT 257
ZvFbEEND,

B Brewed Protein

GOLDWINSEAI /N A A N> F v —{pZ Spiber®® & HEFAH L /2% M & L T, Brewed Protein™
NETFOND, INIF BEPEBE 7O RICEYDCONDI RV NIBEMTH D, HMEY
DREBRIC, YETFERLIVEOQITREDNNA AT RICHET H2BEELZFERALTEY,
ERORMEY BBRBEFAMEL, EDBEUED BT 29, 7272 L. EDREICOVTIE, B
SNALLNZZELHERICEBRBRLVDETHS D, 2023 &L 7> 3 /IHNVT,
GOLDWIN »' B9 % THE NORTH FACE, Goldwin, nanamica, THE NORTH FACE PURPLE

3 RABURN. URL: https://www.raeburndesign.co.uk/pages/about

3 77 yvyvavol®E, BIE, KRREFS | ReStyle Archives 7 £ = —. URL:
https://www.mistore.jp/shopping/feature/women_f2/restyle_archivesl w.html

3 doublet. URL: https://doublet-jp.com/

57 KIDILL. URL: http://www.kidill.jp/

38 GOLDWIN. URL: https://www.goldwin.co.jp/
3 Spiber. URL: https://spiber.inc/

0 Spiber. Sustainability Impact Report. URL: https://spiber.inc/wp-content/uploads/2023/02/Spiber_Sustainability-Impact-Report_2022.pdf
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LABEL, WOOLRICH®D 5 72 > KA LBERAHKTINDEFETH S5,
B The Fashion Awards

British Fashion Council (BFC)# &K U BFC MEIA R LE XY HED 7 7 v a VEEDIR
Bz HIEL TEDTWBERY A TH 5%, BIZlE, BRE (Environment) oA 7T Y —H'dH
D, ERORBEFOVERICAELERLAZATLBEZHRZ TVLE, FHILLWESRXXET L, T
YAVRA EETALR BEEEZEZRRTDH LIS T EEZRELTWDHEDT
ETHB, 2022 ENTEHIE. Bethany Williams, Conner lves, Gabriela Hearst, Marine
Serre. Priya Ahluwalia T# - 7-%,

3. HEHDRH

—HEEOREBAEEICN T A3RBICOVWTHHEUEERL, 4P, ABIFA B TESE2H
T2 2a7V=—77y¥aryEPRRARELTELT . A y&2—3y MAERESH (w70
L) RRLEEIABENRTHLLICIIBEEET D,

" AEOHE

WRIEFY 7B INHEFE=2— (FFEZRIEHEL L 697K THY, 2021511 A5 H
(&) "5 11 A7 H (B) OoRICEEI N7, BIEEIE 5,156 4 (15-19 7%, 6.8%; 20 1X, 15.4% ;
30 £%, 16.7% ; 40 1%, 21.7% ; 50 1%, 20.8% ; 60 1, 18.6%) T -7z, 7=, HEEA 800 /5
ARBOMENDERD 5T%% H 5, Kb, BEIX [0 ILEEEFHEL K-k 2022] &
LTHEETREINTWSY, BZBERET —XZ2BAL. ZRERZIT- 7

m REFHEREERR

RIBEFEEITE] Ot r/>avicisWT, SEDERLBEEFHICOVWTOERANREINT
Wb, COBERZRKRL, BB L/, FIETRLALLOIGER -BERIFHIAINTVWE—FA
T, TVHIHEBICODWTHEBZRAML TWBEEEIE 31.9%. RBFTHl-> TWAEIEEIZ

61 Spiber. Press release (March 24, 2023). URL: https:/spiber.inc/news/five-brands-including-the-north-face-nanamica-and-woolrich-to-launch-

products-made-with-brewed-protein-fiber-globally-this-fall/

92 The Fashion Awards 2022. ABOUT. URL: https://fashionawards.com/About

93 The Fashion Awards 2022. WINNERS. URL: https://fashionawards.com/2022-Winners

4 <7 m IVHEFR LA — b 2022, URL: https:/info.macromill.com/reports/20220127.html
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121%TH-7- (1D . B, ABICOVWTIEHL T TRIZEDFHICESCHDTHY ., #
DEEINBESHTIEHRWEA(TET 5,

x1 [THLVEE] ICDOVWTORA

EIE=S n (%)
NEE L CERLTWS (1T8LTW13) 155 (3.0)
NB%HHEEM->TWD 471 (9.1)
> TWBA, ARIEF S AL 1,020 (19.8)
DT —FzHMoEn 3,510 (68.1)

HEOERLE LT, MmER. BABOERICEE LIBEREZRICRLE (R2) , R VY
A7 LEROBACIENOBWEIEE L 25.2%, €/ #BAT BT, FEE (BT5-5%5 -
BAIL) R rT7THIEHERLTEBALRTT ZEEBIL13T%THY | HEAPHEICE
MBEEZCITHN—FERERINTVLE LD EHRINT,

®2 B/ Y —ERERR FEAE - BATIBROTEHCERICHTEEZLD ()
[ n (%)
HWIECREL CRIELE)., —EBICRFHFHEMBICELDLH S 821 (15.9)
VYA 7 LEREBAT S &ICERIE AW 1,298 (25.2)

T/ EBATLIERIE. BE (BT3-5F5-UHA 7)) 2733 705 (13.7)
CELERLTEBALZKRNTS

RIEBAR - RIBREIC DL SEMmIEBALBZVESICLTWS 492 (9.5)
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BEmERICKD L&, BRICPILVERZREILIICLTWS 527 (10.2)
%

2o EERAEL TH, HIERBEICPE LLWEREENLSICLTWS 352 (6.8)

—AT.772aT7V—77yyarybEdrAaR/RE LEARAEICEET 2FHE L TMIC
owfw%i%ﬁﬁkn%@m\F%W%ﬁu%étm%%%ﬁs;oubfuéj%Eﬁtﬁ
EZEEIL6.8%THY . HAANKRWEE (10.2%) ICLE L TGEIRLZHORSIEED LT, #
BEWNRENZ 72TV —77 v avICELOHIEICREINTOWRWI L ZERT S L&,
o, AETHERY LIFESEMEESI QLI a v OERELEAD (TIIMES L TRE - &
FEINDAEENH D EIIEETERL,

K3 T/ OV —EXERI FLEHA - BATIEOTEHCEZICHTIEEDZ DD (i)

E/‘r

b}

n (%)

M RN T CEEINTERELINCGERILIICLTLS 623 (12.1)

T/ AR IS OMIF OB OERIC AN L EEHT D 277 (5.4)

TR R B EN -5 U BE R - ISR -5 Tt B~ OEE. HA~OEE. A~
DR, HIEA~DEE. ENESRIE~ORE (1L13R) APREFLATWEn, fiET, B
DEBIDNTHHRBLE (£3) . BEHL TLBEASEORGIE, 5% 5 10%RETH -7,
BHELTLW2HEEALLHOD, IFOERIE, 7722777y aryEYRRIIEITD
BOMCEEE (COL S BMBTEELTEY . TNET TV FOELIRA U —,ELELT
WB M) EVSIBHLEEERIELEIERTHS,

4. F& &

BT, 57227V —77varvEVRRENRE LEBERNEGIRTTE LT, HERHE
BADORKRICOVWTCEHAZEEB L ETICZDT IV FaET5ay7a< )y MIBWLWT,
ZDOEET, HHWIE, BRI 77 FZTEDRYBERIZCEDLONTLS, £7-. BIEZREY
EREICOWTHETERMICLR—FAREITEINTWSB(LVMHIZBITE 74 7 A 7 ILTHEAX
> b (life cycle assessment, LCA) ¥%) , — AT, EVXRATHAULBEEZOL OILHIEFT
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ZRENSHY . LY EFENICIRYEADOEBENLBERCA /87 b EMRMEICOWTHLERTE
BDEIRENHDIEAD, INIE TV IRTHy v IR —voxy v 7 EEHIND
ZEHLIELIEHBZBERADIGHFICHR S, ZOZICOVWTIR, BRICEIT2 77y a>ryA—
HART Y 7 6E5FICHB5,

HEBEEEZNRELIZABETIE. [THHEE] ORBETH> TV HEIEEIF 12.1%ICE £ -
7o (7B INHOBFRE=Z—ERN 5156 ZR) , £7-. HEEFTICL2HAE (BN 2,000
ZHR)THYRTFTIALT7 7y a ICAGFEBIEICOVWTERLTWS Z EATHRITR L
E&EABEE T, —H T, KERING (& 2 BEHRAZE (6 »E 2,000 ZxKR) TIE. £ 65%
D772 aT7)—EE (77yavIRELZHDOTIEAWL) ARAICELNZY ., fHEL
THRHAEINZY  FREINEY LTWB I EDNREINT, IREPABEAEZDEVWEZREZ S &
BHICHBIITERWED2EH B, 77727 V—77vavIilsLTid, Z0MEFE0E
SHLEEL ., ENNICHEENEEICEN 2TENEZ < AINTWD I ENTRBINT, [’
B ANORRKIPELRDZTI70T 4 TO—RBTHRIHEELTL LT, BEEMRIPHENEE
ICDOWTHIY, EX 22 EEZ O UHT ZLICHENEALE LA,

b. HiEF

A7OV Ty FOHEICH-Y ., ELSI HAIZAS 17 FOXEEA WA, Ry 4—
ICBII2ERODEROSE (LR -7z, $7-. EEBOFET 2BPEREGHEMERMS (CIDER)
Tl XMt - ZEEHWRE L TRASARAEHHETE 1z, INHITDOWT, BBLTREHT 5,

O RFEFEE. 77y vavu—HAF7 v 22023120 T URL:
https://www.meti.go.jp/shingikai/mono_info_service/fashionlaw_wg/20230331_report.html
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