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In Chapter 1, we introduce the concept of multitasking and emphasize the gap in prior research. Based
on this, we propose two research questions and present the outline of this thesis.

In Chapter 2, we review the literature which define multitasking and MM. We also review the
antecedent and consequences of MM in various fields, which differs from the literature review of Chapter 3 as
we focus on the marketing field.

In Chapter 3, we investigate how MM induces store visits and purchase behavior by considering
motivational states. We elicit four latent motivational states: efficiency motive, control motive, informational
motive, and habitual motive. Furthermore, we observe the likelihood of store visits and purchases differ in
these motivational states.

In Chapter 4, we examine the MM occurrence and its impact on e-commerce behavior by considering
customer heterogeneity. We first determine three segments in terms of MM, store visits, and purchases—
Apathetic, E-shopper, and E-buyer segments—and further profile these three segments using behavior traits
(Internet usage time, television viewing time, zapping frequency, prime-time viewing frequency, and specific
program-viewing frequency).

In Chapter 5, we discuss the results and present the conclusion, implications, and limitations of this

thesis, while providing some directions for future studies in the MM area.
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